
28-790528-7905.  Outdoor advertising standards
A.  After April 1, 1970, outdoor advertising placed in business areas, and after April 1, 1972, outdoor advertising placed in unzoned commercial or industrial areas outside municipal limits, shall comply with this article and the following standards:

1.  The size of outdoor advertising shall not exceed one thousand two hundred square feet in area with a maximum vertical facing dimension of twenty‑five feet and a maximum horizontal facing dimension of sixty feet, including border and trim and excluding base or apron supports and other structural members.  These size limitations apply to each facing of outdoor advertising.  The area shall be measured by the smallest square, rectangle, triangle, circle or combination of the smallest square, rectangle, triangle or circle that will encompass the entire advertisement.  Two advertising displays not exceeding three hundred fifty square feet each may be placed in a facing.  Back to back or V‑type signs may be placed, with the maximum area allowed for each facing.

2.  Spacing of outdoor advertising shall not be:

(a)  Within five hundred feet of other outdoor advertising on the same side of a freeway.

(b)  Within five hundred feet of the beginning or ending of pavement widening at the exit from or entrance to the main traveled way at a scenic overlook or safety roadside rest area on any portion of a freeway.

(c)  Within three hundred feet of other outdoor advertising on the same side of any portion of the primary system that is not a freeway.

3.  Minimum spacing distances from other outdoor advertising do not apply to outdoor advertising that is separated by any building or other obstruction in such a manner that only one display located within the minimum distances set forth in this subsection is visible from the highway at any one time.  Spacing distances shall be measured along the nearest edge of the pavement to a point directly opposite the outdoor advertising.

4.  Outdoor advertising authorized under section 28‑7902, subsection A, paragraphs 2 and 3 shall not be counted and measured from in determining compliance with the spacing requirements of this subsection.

B.  After July 1, 1974, outdoor advertising placed in zoned or unzoned commercial or industrial areas inside municipal limits shall comply with the following standards:

1.  The size of outdoor advertising shall not exceed the limits provided in subsection A, paragraph 1 of this section.

2.  Spacing of outdoor advertising shall not be:

(a)  Within five hundred feet of other outdoor advertising on the same side of a freeway.

(b)  Within one hundred feet of other outdoor advertising on the same side of any portion of the primary system that is not a freeway.

3.  It shall meet the standards prescribed in subsection A, paragraphs 3 and 4 of this section. 28-7905
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